Supply Chain Business Development
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Goods

Money and Data

Logistics Activity

First mile

Supplier

Forecasting
Transport
Warehouse
Raw Material

Middle Mile

Manufacturing

Forecasting
Transport
Production
Warehouse
Inventory

Wholesale &
Distributor

Forecasting
Transport
Warehouse
Inventory

Supply Chain Management

Last Mile

Retail

Omi-channel

Forecasting
Transport
Inventory
Customer Service
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www.trainingbymotiva.com
Tel.02-882-7598 ,0-28827519, 065-8849097

Line @trainingbymotiva



